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What is a Hotel API?

A Hotel API (Application Programming Interface) is a software 
interface that enables travel agencies (OTAs) to access 
and manage hotel inventory, pricing, and availability in real 
time from various hotel suppliers, aggregators, or global 
distribution systems (GDS). It serves as a bridge between 
the travel business’s platform and the suppliers’ databases, 
allowing seamless data exchange. 
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Key Functions of a Hotel API

Inventory Access: Connects to multiple 
suppliers or hotel chains to provide a vast 
selection of accommodations.

Booking Management: Facilitates secure & 
seamless reservation processing, including 
modifications and cancellations.

Customization: Allows businesses to integrate 
tailored functionalities, like filtering by location, 
amenities, or price range.

Automation: Reduces manual effort by 
automating data exchange and booking 
workflows. 
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Benefits of Hotel APIs:

Global Reach: Access hotels worldwide 

without individual contracts.

Enhanced User Experience: Provides accurate, 

real-time information to end-users.

Scalability: Supports the growth of travel 

businesses by enabling easy integration of 

additional suppliers.

Efficiency: Speeds up the time-to-market for 

travel platforms.
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Understanding Hotel APIs

A Hotel API is a software interface that enables OTAs, travel 
companies, and other booking platforms to access live 
hotel inventory, pricing, and availability data from multiple 
suppliers. It eliminates the need for manual operations, 
making the booking process faster and more efficient.

For example: ZentrumHub’s Unified Hotel 
API connects OTAs to over 75 hotel suppliers 
globally, delivering a rich inventory of rooms, 
rates, and availability in a single integration.
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•	 Integration: A hotel booking platform integrates with the 
Hotel API provided by an API supplier like ZentrumHub or 
other travel technology providers. 

•	 Data Request: When a user searches for hotels on the 
OTA’s website, the search parameters (like destination, 
dates, and number of guests) are sent to the API. 

•	 Supplier Communication: The API communicates with 
connected suppliers, retrieving relevant information such 
as room availability, pricing, and property details. 

•	 Response Delivery: The API sends back the aggregated 
results to the OTA’s platform, displaying options for the 
user in real time. 

•	 Booking Confirmation: Upon selecting a hotel, the API 

facilitates direct booking by sending a reservation request 
to the supplier and confirming it on the OTA’s platform.

Integration Request Communication Delivery Confirmation

How Does a Hotel API Work?
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Types of Hotel APIs 

1.	 Availability APIs: Provide real-time information about 
room availability and inventory across hotels. Help OTAs 
ensure they display only bookable rooms, reducing booking 

conflicts. 

2.	Booking APIs: Facilitate direct room reservations by 
connecting the OTA’s platform with the hotel’s booking 
system. Handle customer details, payment processing, 
and confirmation generation. 

3.	Pricing APIs: Offer dynamic pricing updates based on hotel 

Types of 
Hotel APIs

Booking Availability

CancellationPayment

Content

Pricing

Mapping

Ratings
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rates, seasonal demand, and promotions. Enable OTAs to 
display accurate and competitive pricing for end-users. 

4.	Content APIs: Provide rich hotel details such as images, 
descriptions, amenities, and policies. Enhance the user 
experience with comprehensive and updated hotel 
information. 

5.	Cancellation/Modification APIs: Allow customers to modify 
or cancel bookings directly from the OTA’s platform. Sync 

changes across the OTA and hotel systems to ensure 
seamless updates. 

6.	Payment APIs: Integrate secure payment gateways for 
booking transactions. Support multiple payment methods, 
currencies, and fraud protection mechanisms. 

7.	Mapping APIs: Ensure accurate matching of hotel 
properties between the OTA and supplier databases. 
Resolve discrepancies in hotel names or addresses across 
multiple systems. 

8.	Review and Ratings APIs: Fetch and display customer 
reviews and ratings for hotels. Help users make informed 
booking decisions based on traveller feedback.
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Why OTAs 
Need Hotel 
APIs

10 Reasons
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Why OTAs Need Hotel APIs

Access to a wide range of hotel inventory. 

Real-time updates on availability and pricing.

Automation of booking processes.

Quick and simplified supplier integration.

Faster time-to-market for new platforms.

Customizable pricing and business strategies. 

Enable global reach and scalability. 

Enhance the customer experience with enriched 

content. 

Cost-efficient operations through streamlined 

workflows. 

Data insights for strategy optimization and growth. 
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1.  Real-Time Updates on Availability and Pricing 
APIs provide up-to-the-minute information on room 
availability and rates, ensuring OTAs can offer accurate 
& competitive options to their customers, minimizing 
booking errors. 

2.  Automation of Booking Processes 
Hotel APIs streamline the booking process by automating 
tasks like reservations, confirmations, and cancellations, 
reducing manual intervention and saving time for both 
OTAs and customers. 

3.  Quick and Simplified Supplier Integration 
Integrating new suppliers becomes faster & more 
straightforward with APIs, allowing OTAs to expand their 
inventory without extensive technical challenges or delays. 

4.  Faster Time-to-Market for New Platforms 
APIs enable OTAs to quickly set up and launch new platforms 
by providing ready-made solutions, helping them stay 
competitive and adapt to market demands efficiently.

5.  Customizable Pricing and Business Strategies 
Hotel APIs allow OTAs to implement flexible pricing models, 
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promotions, and business rules, enabling them to tailor 
offerings to customer segments and maximize revenue.

6.  Enable Global Reach and Scalability 
APIs facilitate access to global hotel inventory, empowering 
OTAs to expand their reach into new markets while scaling 
operations effortlessly to meet demand. 

7.  Enhance Experience with Enriched Content 
Enriched data, including high-quality images, detailed 
descriptions, and amenities, enhances the user experience, 
making it easier for customers to make informed booking 
decisions. 

8.  Cost-Efficient Operations Through Workflows 
By automating routine processes, hotel APIs reduce 
operational costs, allowing OTAs to focus resources on 
growth & improving customer service. 

9.  Data Insights for Strategy Optimization & Growth 
APIs provide valuable analytics and insights, enabling 
OTAs to track performance, understand customer 
behavior & refine their strategies to drive business growth.
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Right Hotel 
Supplier for OTA
Selecting the ideal hotel supplier is critical for 
OTAs (Online Travel Agencies) to provide a 
seamless and competitive service. Here are the 
key factors to consider: 

How to Choose
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•	 Inventory Range

Look for suppliers with an extensive and diverse inventory 
of hotels, including global chains, boutique hotels, and 
local accommodations. The wider the range, the better 
you can cater to your customers.

•	 Real-Time Availability

Ensure the supplier provides real-time updates on hotel 
availability and pricing to avoid discrepancies and ensure 
a smooth booking experience.

Supplier

Supplier

Supplier

Supplier

Supplier

Supplier

Supplier

SupplierSupplier

Supplier

Supplier
Supplier

Supplier

Supplier

Supplier

Supplier

Supplier

Supplier

Supplier
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•	 API Integration Capabilities

Opt for suppliers offering robust and well-documented 
APIs that allow seamless integration with your booking 
platform, enabling faster time-to-market.

•	 Reliable Content 

Quality content such as hotel descriptions, images, and 
amenities is crucial. Suppliers should provide consistent, 
detailed, and up-to-date information to attract and 
engage users. 

•	 Global Coverage 

For OTAs targeting international markets, global supplier 
networks with multi-currency and multi-language support 
are a must. 

•	 Flexibility in Pricing 

Choose a supplier offering flexible pricing models such as 
pay-per-usage or subscription-based plans. This ensures 
alignment with your budget and revenue goals. 
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•	 Customer Support 

Reliable 24/7 support is essential to handle technical 
issues, queries, or operational needs, especially during 
peak times.

•	 Enrichment and Mapping Services 

Suppliers that offer mapping services like room-type 
mapping ensure accurate and uniform content across 
the platform, minimizing booking errors. 

•	 Reputation and Reliability 

Assess the supplier’s market reputation, reliability, 
and feedback from other OTAs. This helps gauge the 
trustworthiness and quality of their services. 

•	 Partnership Benefits 

Evaluate the additional benefits offered, such as 
promotional deals, discounts, or marketing collaborations, 
to enhance your competitive edge.
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API Costing

For API 
Integration
How Much Does API Integration? 
Breaking Down the Costs 
for Travel Industry  
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Breakdown the key costs associated with hotel API 
integration: 

• �Setup Fees: Typically $500 to $10,000, covering API 
implementation. 

• �Development Costs: Vary between $10,000 to $50,000 
depending on complexity. 

• �Ongoing Maintenance: Estimated $5,000 to $30,000 
annually. 

Include common pricing models: 

• �Subscription-Based: Fixed monthly/annual fees. 

• �Pay-Per-Use: Costs based on the number of API calls 
or transactions.

API  
Costing
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Integration Process 
with ZentrumHub

Hotel API

To seamlessly integrate hotel APIs and launch 
your OTA platform, the following process outlines 
each critical step for a smooth setup: 
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Integration 
Process
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1. Initial Setup 

• �Define Requirements: Select the 5 hotel suppliers you 
want to integrate and clarify essential requirements for 
the booking engine. 

• �Customization of Branding & UI: Tailor the look and feel 
of the booking engine to align with your brand’s design 
guidelines. 

• �Account Creation & Setup: Set up accounts with 
ZentrumHub, including configurations for supplier 
integrations and API connections. 

2. API Integration & Testing 

• �API Integration: Connect your chosen hotel suppliers with 
the ZentrumHub API, enabling seamless data exchange. 

• �Testing: Perform tests to ensure smooth operation, 
checking the booking process, inventory updates, pricing 
accuracy, and availability. 

• �Supplier-Specific Configuration: Configure supplier-
specific settings, including pricing models, markup 
preferences, and available inventory. 
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3. Booking Engine Setup 

• �Basic Functionality Setup: Set up the core functionality 
of the booking engine, allowing users to search hotels, 
check availability, and make bookings. 

• �Payment Gateway Integration: Incorporate payment 
gateways to facilitate secure online transactions. 

• �Filter & Search Options: Integrate filter options such as 
location, price, and hotel-specific criteria for enhanced 
user experience. 

4. User Acceptance Testing 

• �Testing: Ensure the platform functions flawlessly across 
all devices with smooth booking processes. 

• �Feedback Loop: Gather input from stakeholders to 
make necessary adjustments before the official 
launch. 

5. Final Launch 

• �Go Live: After successful testing and feedback 
integration, launch your OTA platform to the public, 
ready to start accepting bookings.
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Online Travel 
Agency (OTA)
Uniglobe Sri Sai Travel’s decision to switch to 
ZentrumHub’s white-label solution proved to be 
a game changer 

The story of
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Challenges Our Client Faced:

• �Needed a faster API to offer attractive rates to their 
corporate customers. 

• �Needed a branded website for each corporate customer. 

• �Lacked a comprehensive back-office system. 

• �Had a time constraint on going live with customizations 
at various points.

Value Delivered By ZentrumHub 

• �Our platform led to 5X growth in bookings.

• �With our back office and customized features, they save 
3X of their time.

The story of OTA
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Akbar Travels: 
A 10X Business 
Boost!  

Remarkable Impact with
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A 10X Business Boost!

Discover how ZentrumHub’s innovative hotel booking 
solution transformed Akbar Travels’ operations & delivered 
a 10X business boost. Madhubabu Singhani, Hotel Product 
Manager at Akbar Travels, shares insights into how the 
platform streamlined their processes, enhanced inventory 
management, & facilitated seamless integrations with top 
hotel suppliers. 

Watch the video to understand how this transformation 

can benefit your business, & how adopting ZentrumHub’s 

white-label solution can help you achieve similar growth 

and efficiency in your OTA.
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Said Victoria 
from RateHawk:  

Work with You as a Partner
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100% Satisfaction, Easy & 
Efficient.
Victoria Vlasenko, Head of Business Development at 
RateHawk, shares her experience working with ZentrumHub. 
In this video, she highlights how the platform’s seamless 
integration, ease of use, and commitment to satisfaction 
have made them a trusted partner. RateHawk’s growth 
and efficiency were significantly boosted through their 
collaboration with ZentrumHub, creating a smooth, scalable 
solution for their OTA needs. 

Watch the video to learn how ZentrumHub can streamline 

your business operations & enhance customer satisfaction. 
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1(800)251-3079 | www.zentrumhub.com | sales@zentrumhub.com

We would love 
to here from you!

ZentrumHub is a 
Travel Technology 
Platform

About ZentrumHub

Helping OTAs connect with suppliers globally 
through a universal API connection. Founded in 
2021 with a vision to simplify travel technology, 
ZentrumHub is connected with more than 75+ hotel 
suppliers globally. Its AI enabled products intend to 
help B2B, B2C, corporate and meta OTAs with an 
end-to-end hotel booking solution. 
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Closing
The integration of a Hotel API is a transformative step for any 
OTA looking to enhance its booking platform.

By connecting to multiple suppliers, real-time data, and 
streamlining operations, Hotel APIs offer immense value in 
terms of efficiency, scalability, and customer satisfaction.

As shown through success stories like Uniglobe Sri Sai Travel, 
Akbar Travels, and RateHawk, businesses that adopt a 
reliable Hotel API solution such as ZentrumHub can unlock 
new growth opportunities, improve operational efficiency, 
and significantly boost their bottom line. 


